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A the text is the logomark. While | wouldn’t

BRAIN—_ rule this out completely, | think it would be
o Y- OSUBRSE 3 ideal to focus/incorporate a logomark.

quﬁn@

MEDITATION SOLUTIONS

capsules

DON'T like - Lotus is overused in the
wellbeing space. Colour is fairly dull and
feels a little out-dated. Typography/

wordmark also feels too rigid and maybe
A( M M out-dated.

AUSTRALIAN CENTRE FOR
MEDITATION AND MINDFULNESS




Australia & Asia-Pacific's #1 Provider of Corporate Wellness Services

@Sydney Institute of Meditation

Science-based learning of Mindfulness Meditation Plus
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hands

Professional Corporate Wellness
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Wholebeing

HEALTH & MEDITATION

Holistic Services Group

DON'T like - logomark really
nuclease and too fussy. Dull
colours and too many
words.

DON'’T like - logomark too
basic and old fashioned.
Colour doesn’t stand out.



Mix of other industries and more existing meditation logos.
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Australia’s Favourite

DON'’T like - too fussy, too
much colour. Too informal
and childlike.
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